Social media has become the newest form of marketing for companies, organizations, individuals, and also for small business and entrepreneurs. These small stores are growing rapidly in Indonesia; they're usually called-'Usaha Kecil dan Menengah' Instagram contests where a consumer will post photos for a chance to win a giveaway, etc. The aim of this study is to collect and describe the marketing techniques used by Indonesian online store owners to promote their store, earn more followers, and get good number of transactions.
Introduction
Nowadays, Small and Medium Enterprises (SMEs) have become trend and supported Indonesian's economy. As a country with myriad users of social media, SMEs have opportunity for socializing and promoting its products using social media. They are used to expand the marketing of SMEs because of the large number of users it has.
Social media also provide a clear market for selling and increase trust in new form of word of mouth marketing. The benefit of word of mouth marketing is enhancing social interactions and helps decision-making in the transaction.
Instagram is one of social media that is commonly used for shopping. It is actually designed as photo and video sharing app, but somehow a marketplace is formed within Instagram. Accounts positioned as online stores are emerging and currently there are plenty of it. Photos or videos tagged with 'Jualan', a hashtag used to identify for sale product photos, reached more than 10 millions photos or videos by August 2014. This is depicting how tremendous the Instagram marketplace is. This study draws upon the phenomena happened in Instagram, as it becomes enormous online marketplace for fashion products in Indonesia [3] . Instagram, like most social networking sites, was not designed for businesses, but just like others, it has seen its fair share of business potential [7] . It is also the fastest growing social network platform.
We need to focus especially on the tools feature of Instagram through reciprocal likes, hashtags (#) and a lot of other techniques you will be able to find to take care of your account, your images and your followers, and how to run a business by sharing your images on this portal. DOI On social media one can share sophisticated creations at no cost and thereby reach millions of users instantly [1] . Companies that desire to market themselves visually are able to do this through surroundings and illustrations via Instagram. Additionally, it is an effective and widely used tool for the purpose of communicating a brand [11] . For many people social media is a part of the everyday life and the number of users is constantly increasing [11] , also there are various approaches to communicate a brand through social media as the world has become more and more connected. The
American Marketing Association (AMA) (marketingdictionary.org, 2014) describes a brand as one or a combination of these attributes; design, symbol, sign, term or name, in order to identify and differentiate a product or service from its competitors [4] .
There is a plethora of trendy business press but limited academic research in the area of social media that could provide marketing managers with direction as to how best to integrate this media into their Integrated Marketing Communication (IMC) [8] .
Social media have been applauded for revolutionising life for the consumer [5, 8] , having dramatic influences on every stage of the consumer decision-making process including information acquisition, brand awareness, purchase behaviour, and postpurchase communication and evaluation, as well as influencing general opinions and attitude formation [8] . In spite of this, there is no empirical research to date which explores the relationships between social media participation and engagement and these influences on behavioural outcomes (Bond, 2010).
Instagram
According The 2nd ICVHE
Methodology
This study is a study with positivist paradigm. Instagram promotional techniques are an objective reality that is outside the researcher, so she had to make the distance as far as with the object of research. Thus, the way that researcher use is through a polling method which is then analysed quantitatively. In this research, positivist researchers using quantitative data as well as the use of experiments, surveys and statistics. Positivist researchers looking for precise measurements and objective research and testing hypotheses carefully by analysing the numbers of measurements [10] .
Polling used in this study is using one question only, which can earn rich, clear, and descriptive answer. Polling involves gathering information by asking people to report their beliefs, attitudes, and behaviours (http://www.encyclopedia.com). Elements of scientific polling are:
1. Scientific polls have several major characteristics that distinguish them from nonscientific surveys.
Scientific polls use survey questions that are carefully constructed, clear and non-
confusing, and free of biased or 'leading' language.
Element of scientific polling is accurate and thorough reporting of results.
An additional limitation of polling is that some respondents face questions they prefer not to answer, resulting in self-censorship, which can take several forms. Someone contacted by a pollster may refuse to answer some questions, refuse the entire survey, or give insincere answers. Insincere responses are especially likely on sensitive subjects, such as past drug use, sexual activity, or racial attitudes, where some respondents answer falsely to give more 'socially desirable' responses.
In this research, researcher asks one question to 32 well-established Indonesian 
Results
Researcher tried to gather many Instagram marketing techniques from many sources by interview, literature study, online sources study, etc. These techniques are believed and proved can make the store famous, gain many followers and have more transaction in a quite easy way and low cost. 
Polling results
These are the results of the polling, we can see that there are preferable and popular techniques among the Indonesian Instagram store owners. This polling results suggest these 10 best Instagram marketing techniques to be used by the SMEs online stores to promote their product and services. The 2nd ICVHE 
Other results
Aside from the 30 options provided by the researchers, there are two online store owners who enter answers in the 'Others'. It turns out that although the two answers are answered in different ways, but it has the same purpose. The two owners of the shop, take steps long enough to complete the marketing technique in Instagram.
Equipped with activity on Instagram picture example, the steps are:
1. The shop owners do research every day in Instagram, pay attention to explore tab and examining other similar online shops.
2. And then, they see the followers in similar online shops account as a reference.
3. They can also follow the online shop accounts that have similar product or services.
4. Next, they follow as many consumer accounts that also follow the similar online shops account.
5. Further activity is liking the posts from the consumer account or leave a comment on the post.
6. The activities such as follows, likes and comments will go notified to the consumer.
Apparently, the effects resulting from these techniques is quite interesting and significant. If the technique happened to me as a consumer, minimum action is clicking on the account. If I find that the product in the online store interesting and happen to want or need it, maybe I will buy something from the store. If I do not want to buy, but the items in the store is good, then I will follow that account to be seen again when I needed it.
Consumer behavioural effects of that marketing activities cannot be generalized. 
